
Table 7. Estimated Annual Gross Margin of Retail Firms by Kind of Business: 1993 Through
2004

[Estimates are shown in millions of dollars and are based on data from the Annual Retail Trade Survey and administrative records. Estimates have been adjusted using results of the 2002
Economic Census]

NAICS
code Kind of business 1993 1994 1995 1996 1997 1998 1999 2000 2001 2002 2003 2004

Retail gross margin, total . . . . . . . 542,461 592,153 622,268 655,618 683,333 718,213 785,218 826,703 818,618 877,241 933,538 1,009,499
Total (excl. motor vehicle and parts

dealers) . . . . . . . . . . . . . . . . . . 445,094 477,844 500,366 529,296 555,186 590,195 633,940 674,861 684,881 711,917 761,549 827,759
GAFO1 . . . . . . . . . . . . . . . . . . . . . 193,478 205,889 212,530 221,275 233,569 253,015 273,779 288,339 282,180 294,516 316,019 343,289

441 Motor vehicle and parts dealers . . . . . . . 97,367 114,309 121,902 126,322 128,147 128,018 151,278 151,842 133,737 165,324 171,989 181,740
4411 Automobile dealers . . . . . . . . . . . . . . 75,074 89,677 95,869 97,669 98,054 96,970 116,702 117,011 99,636 129,944 133,935 136,847
4413 Automotive parts, acc., and tire stores . 16,955 19,006 19,369 21,254 21,967 22,220 24,492 22,986 22,558 24,031 24,901 27,493

442 Furniture and home furnishings stores . . . 23,470 25,969 26,655 28,698 30,948 33,547 36,948 40,262 39,683 41,846 43,315 48,100

443 Electronics and appliance stores . . . . . . . 14,053 16,278 17,038 16,878 17,510 19,012 20,891 22,816 21,412 23,681 25,266 28,255

444 Building mat. and garden equip. & sup-
plies dealers . . . . . . . . . . . . . . . . . . . 39,919 45,083 46,117 49,198 51,448 56,706 60,863 67,420 71,013 73,815 80,711 94,055

4441 Building mat. and supplies dealers . . . . . 33,841 38,373 38,923 41,860 43,665 48,130 52,278 58,521 62,191 65,357 71,822 84,589

445 Food and beverage stores . . . . . . . . . . . 93,636 96,916 101,568 104,765 106,859 111,544 119,106 120,359 131,723 133,040 137,470 144,438
4451 Grocery stores . . . . . . . . . . . . . . . . . 83,571 86,032 90,361 92,916 94,921 98,499 106,082 106,697 117,560 118,747 122,345 127,765
4453 Beer, wine, and liquor stores . . . . . . . . 5,270 5,931 6,062 6,531 6,437 7,295 7,202 7,640 7,686 7,673 8,078 8,915

446 Health and personal care stores . . . . . . . 28,440 29,509 30,392 33,507 37,443 40,553 42,759 46,484 49,341 53,290 57,626 60,999
44611 Pharmacies and drug stores . . . . . . . 21,152 21,432 21,552 23,570 26,347 28,877 30,970 33,152 36,174 39,243 42,464 42,517

447 Gasoline stations . . . . . . . . . . . . . . . . . 33,795 36,789 41,297 43,758 44,262 42,458 45,849 49,173 49,380 47,362 53,723 61,510

448 Clothing and clothing access. stores . . . . 51,282 53,804 53,075 56,209 58,262 63,331 68,575 71,942 69,525 74,567 79,911 86,810
4481 Clothing stores . . . . . . . . . . . . . . . . . 34,296 35,959 34,948 37,375 39,929 43,729 47,069 50,279 49,030 52,056 57,054 62,100
44811 Men’s clothing stores . . . . . . . . . . . . 4,217 4,470 3,910 4,186 4,435 4,514 4,179 4,235 3,747 3,636 4,211 4,567
44812 Women’s clothing stores . . . . . . . . . 11,960 11,296 10,668 11,032 10,937 11,486 12,216 13,658 13,619 13,988 15,737 17,003
44814 Family clothing stores . . . . . . . . . . . 13,656 15,119 14,793 16,129 18,035 20,719 22,792 24,179 23,189 25,771 27,438 30,121
4482 Shoe stores . . . . . . . . . . . . . . . . . . . 8,166 8,674 8,739 8,985 8,920 9,333 9,591 9,253 9,143 9,888 10,185 10,697

451 Sporting goods, hobby, book & music
stores . . . . . . . . . . . . . . . . . . . . . . . 19,953 22,580 22,750 22,844 24,706 25,720 27,590 28,938 29,037 28,496 29,071 31,124

452 General merchandise stores . . . . . . . . . 74,286 75,817 80,349 83,657 88,130 95,491 103,472 107,311 107,250 109,469 122,102 132,522
4521 Department stores . . . . . . . . . . . . . . 55,366 54,721 57,010 57,950 60,565 68,699 72,167 72,335 68,729 64,204 63,958 69,870
452112 Discount dept. stores . . . . . . . . . . . 22,824 22,083 24,532 23,695 26,307 34,777 36,467 37,089 37,188 33,289 34,259 39,052
4529 Other general merchandise stores . . . . 18,920 21,096 23,339 25,707 27,565 26,792 31,305 34,976 38,521 45,265 58,144 62,652
45291 Warehouse clubs and superstores . . . 7,959 11,345 12,442 15,129 17,296 16,365 20,150 23,499 26,443 33,716 43,968 48,230
45299 All other gen. merchandise stores . . 10,961 9,751 10,897 10,578 10,269 10,427 11,155 11,477 12,078 11,549 14,176 14,422

453 Miscellaneous store retailers . . . . . . . . . 27,873 30,813 33,824 36,321 39,602 42,871 43,767 45,379 42,482 44,603 44,765 46,043

454 Nonstore retailers . . . . . . . . . . . . . . . . . 38,387 44,286 47,301 53,461 56,016 58,962 64,120 74,777 74,035 81,748 87,589 93,903
4541 Electronic shopping and mail-order

houses . . . . . . . . . . . . . . . . . . . . . 18,213 21,020 23,064 26,911 29,982 32,848 36,918 44,307 43,635 48,677 53,154 58,433

1GAFO represents stores classified in the following NAICS codes: 442, 443, 448, 451, 452, and 4532. NAICS code 4532 includes office supplies, stationery, and gift stores.
Note: Estimates exclude food services. Estimates have not been adjusted for price changes. Retail total and other subsector totals may include data for kinds of business not shown.

Table A-2 provides estimated measures of sampling variability. The introduction and appendixes give information on confidentiality protection, sampling error, nonsampling error, sample design,
and definitions. Links to this information on the Internet may be found at <www.census.gov/mrts/www/nrely.html>.
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